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B 2020 romy Bcemupnas opranmszamus mnorpedureneii (Consumers International)
MPHU3BIBACT OOPATUTH BHUMAaHWE Ha MPOOJIEMBI YPE3MEPHOTO TIPOU3BOJICTBA U HEPAIIMOHAIBHOTO
noTpeOJIeHus, YTO BIIEYET 32 COOOW II00aTbHOE M3MEHEHHE KJIMMaTa, YXY/IICHHUE COCTOSHUS

OKPY)KaI-OH_Ieﬁ CpCAbl, IPUBOAUT K YTPATC YHUKAJIBHBIX IPUPOAHBIX 00BEKTOB.

B cBs3u ¢ atum 15 mapra 2020 roga BeceMupHBIil 1eHb TpaB MOTPEOUTENCH TTPOMIET 1O

nesu3oM «PannonanbHbIi moTpeduTensy («The Sustainable Consumery).

[To moacueram OOH nomoxossiiictBa mOTpeOIstoT 29 MPOLEHTOB MHPOBOM SHEPTUU H,
COOTBETCTBEHHO, MX BKiIaJg B o0mue BbIOpockl CO2 cocrtaBuser 21 mnpouent. [pyrue
UCCIICIOBAaHMS TOKA3bIBAIOT, YTO OKOJO | MWIIMOHA IJIACTUKOBBIX OYTBUIOK IPOIAETCS TI0
BCEMY MHpYy exeMHMHYTHO, a B 2018 romy mpousBeneHo 24,2 muwumapiaa mnap oOyBH, NHpU
IIPOU3BOJICTBE KOTOPOM MCIIONB3YETCS HECKOJIBKO BHUJOB IIIACTMKAa M APYTHX MaTepHalIoB,
KOTOpBbIE TIPaKTHMUECKH He nepepadbarbiBatoTcsi. B pamkax rio0ampbHOr0 mnotpediieHus
OTMEYAEeTCsl, YTO MPOU3BOJCTBO MPOJAYKTOB MUTAHUS CBA3AHO C BHICOKUM HHEProNOTPeOICHUEM,
BBIpYOKOI1 J1eCOB, YBEIMUYEHHEM BHIOPOCOB MAPHUKOBBIX T'a30B M YPE3MEPHBIM HUCIOIb30BAHUEM
BoJbl. 60% rutacThKa, OOJbIIasg YacTh KOTOPOrO MOCTYIMAeT M3 MMIIEBOW MPOMBIIUIEHHOCTH,

MOMaJIaeT Ha CBAJIKU WM B OKPYXKAIOIIYIO Cpeny.

PannonanbHoe notpebieHye HalpaBIeHo Ha MOBbIIeHNE () ()EKTUBHOCTH UCTIOIb30BaHUS
PECYpPCOB U pa3BUTHE CIPaBEAJIMBOM TOProOBIM IPU OJHOBPEMEHHOM CHIDKEHHUU YPOBHS
0€THOCTH M MPEIOCTABICHUN KaXKIOMY BO3MOKHOCTH MUMETh XOpOIIIee KaueCTBO KHU3HH, JOCTYII

K e/1e, BOJIe, SHEpIUU, METUIIMHE U MHOTUM JIpyT'UM OJaram.

HMmenHO BBI60p HOTpe6I/ITeJleI>'I CIIOCOOCH TOBIHUATH HA IIOBCEMECTHOC BHCPCHUC
6epe)KJ'II/IBLIX moAXO40B K HPOU3BOACTBY TOBAPOB U YCIYT. I[JBI BOBJICYUCHUA HOTpC6PITCJ'ICI>i B
MCPONPUATHA, HAIIPABICHHBIX Ha pPAa3BUTHC HABBIKOB palMOHAJIBHOI'O HOTpe6J'IeHI/I$I n

JOCTHKEHUE HHBIX OOIECTBEHHO 3HauMMbIX lleneil ycroiluMBOro pasBUTHS MpH MOIIEPIKKE



OOH 65110 co3zmano MoOmnbHOe mpmioxeHue «L[YP B JlelictBuny. ®DenepanbHoi Ciryx00i
BHOCHUTCA BKJIaJd B JOCTHMXXCHHUEC TaKHX HAIIWMOHAJIIBHBIX L[eﬂeﬁ KaK IIOBBIIIICHUE KadeCTBa
UTHEBOU BOABI, IIOBBINICHHUEC Kadc€CTBa HHIHGBOﬁ npoaykuuu MW IIPOABHUIKCHUC HI[Cﬁ
palMOHATIBHOTO TOTPEOJICHUS] THIIEBOW MPOAYKIUH, KaK BaKHEHIIEH COCTaBISIONICH

YKPETUIEHUS 3/I0POBBSI.

3aMHTEepEeCcCOBaHHbIE JHMI[A TaKXKE€ MOTYT O3HAKOMHUTBCS €O CIPABOUHOI  OpOIIOpoi
Bcemupnoii  opranmzanuu  notpeouteneid  (Consumers International) mno mpoOiemam
palmoHaILHOTO  1OTpedsieHnsi, TEpPeBOJI HAa  PYCCKUM  S3BIK  KOTOPOM  MpOU3BEIEH

Mexnaynapoanoi koHdenepamuei oomects nmorpedureneit (KoudOIT).



